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EXECUTIVE SUMMARY

Green used to be associated with the color of money. Today it also
refers to responsible, sustainable energy practergerpFise IT,

these two meanings are additive andmemplt a r vy . | n t
annuaGreen I'Reporf companies surveyed teddhat for them

Green I'means lowering electric and cooling costs, as well as
sustainable energy practices.

Symantec also found @raen I'has reached critical mass. Virtually
all the companies we surveyed (97 percent) are discussing their Gre
strategy, with just one percent saying it is unimportant.

They are not just talking, either. Green budgets are on the rise and
more than Mg to pay a premium on energy efficient praslucts

much as 20 percent namaording #il percent of respondents

Finally, IT finds itself leading the way in corporate Green policy, whi
not surprising given the important role that iaplagsinmp any 6 s
operation and the price organizations find themselves paying for ene
In addition to having a seat at the corporate Green table, IT is also
involved in a bevyGoéen linitiatives.

The key findings of the 2009 Worlaieele IReporare:
1.GreenITsn o w esasne mit i al 0

2.Green Ibudgetsirerising

3. ITiswilling to papremium for green equipment
4.|Tisat the heart of enterprise green efforts
5.Green [linitiativearemore of a priority

Todayods | T fipdingloteo Greenintadir§T ar e
environment.
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METHODOLOGY

Symantec surveyed 426 companies in Northahwleetmal of
1,052 worldwide. Applied Research was selected to perform the survey
and targeted the following personnel:

e Companies with 1,00tnore employees
e Director, VP/SVP, or CIO/CTO
e Work for an IT department or a department that oversees IT

Applied Research fielded the survey by telephone from late February to
midMarch 20009.

North America in Americ Europe

United States 389 i United Kingdom
Canada 37 i France
Italy

APJ

Japan
Australia
China

India

South Korea
Malaysia
Singapore
New Zealand
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P1: Roughly how many employees does your
organization have, including those in all of its
subsidiaries, divisions, and branches worldwide?

10% 20% 30% 40% 50%

g

1,000-4,999 28%

5,000-7,999 12%

8,000-9,999

AR - =

§ I

20,000-29,999

30,000 -39,999 - 6%

40,000 -49,999

R0 0cmore — A

P2: Which do you do?

Work for a department
that oversees IT
7%

P3: Which best describes your job title?

m:ao/cTo
21%
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DEMOGRAPHICS

Symantec spoke with 1,052 companies werkBmdthin the United
States and Canada. The companies ranged in size from 1,000 to m
than 50,000 employees, with the median company having 10,000
employees.

Two thirds of respondents from the United States and Canada were
directors. Thirteen pereeare VPs/SVPs and 21 percent were
CIOs/CTOs.

Ninetsthree percent worked for an IT department, while seven percel
worked for a department that oversees IT.
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Fl NDl NG 1 GREEN |T NOW AN Q1: Do you have (or plan to have) a Green IT Strategy
) or plans to reduce energy consumption?
C\) E S S E N T I A L é 0% 10% 20% 30% 0% 50% 60%

No, and no plans to do so I 3%

In pastyearGreenl§ eemed t o ke Imesrted aft ean Awi s

something that companies might look into sometime in the future @y

when it became convenient. This is no longer the case. Companies are

now actively pursuiigen I'Solutions for a multitude of reasons. w«cmaacmssapin _

Ninetyseven percent of compaaniest least discussir@raen [T =~ et -
strategy. Six$gven percent are in the discussion or trial stages, while
30 percent have already implemented a strategy. .

Additionally, 86 percent of companies said that it is
somewhat/significantly important th&r thrgjanization implement B Overall, wehich stage bestiescribes youe
Green ITnitiatives. Only one percent said it was somewhat/significantfjplace’s implementation of a Green IT or

. Sustainability Computing strategy?
u n I m po rtant . 0% 10% 20% 30% 40% 50%

Companies are no longer se€kaen ITherely to cut costs, either. .

True, reducing energy consumption (92 percent) and reducing cooling, _
costs (91 percent) were the most important reasons companies listed for

implementir@reen IT However, reducing polluting energy (87 H

percent) and a desire from corpora eadquarter
(86 percent) were nearly as important. T _

Finally, 8percent of companies listed reducing energy and COOtign e i -

consumption among goals included in their green policies, followed by

reducing carbon emissions (70 percent) and I mprc
reputation (66 percent). Q24: How important are each of the following factors

in deciding to create a Green Data Center plan for
your organization?
WSsignificantly unimportant @somewhat unimportant Wheutral @somewhat important Osignificantly important

100%

80% 1% 3% 2% o % =

51%

39%

Asenseof  Reduces  Reduces Savesspace Reducesuse Reduces Other (please
esponsibility cooling costs  electricity ofpolluting ~ creationof  specify)
7s  tothe  consum) ption energy toxic
community materials

"
data center
tobe “green
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Q4: Is your budget for Green IT initiatives increasing
or decreasing over the next 12 months?

g

10% 20% 30% 40%

Increasing by more than 10% 15%

bed
$

Increasing by 6 -10%

ESERUSRE — G
SR _ il
Decreasingby 1 - 5% I 2%

Decreasing by 6 - 10%

Decreasing by more than 10% . %

Q29: What is your annual IT budget?

Less than Us 10 million ) 9+
$10million to $19 miltion N 11
520 million to $29 million — 7%

$30million to 539 million

n to $59 million

$60million to $69 miltion [} 1%
$70million to $79 million [ 2%
580 million to $89 milion [ 2%

590 million to 599 million NN 4%
$100 million to 5109 million _ 8%

$120 million to $119million I 3%

$120million to $129 million I +1¢

$130 million to $139 million - 1%

5140 million to $149 mittion - NN 2%

$150 million to $199 mittion - | 4%

$200 million to $299 million — £
$300million ormore | ) 10%

Don'tknov [ 11%

Q30: What percentage of your IT Budget is dedicated
to electricity to operate your data center?

0% 5% 10% 15% 20%
1-spercent | 1%
6-20percent |
1-15percent. |
16-20percent [ 1
n-2spercent R

26-30 percent

Ie
(-
*

31-35 percent

36-40 percent

=
Ed

41-45 percent

~
2

46-50 percent

rI
3
&

51-55 percent

~
2

|$
:
*

56 -60 percent
61-65 percent

65-69 percent

70 percent or more

~
%
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FINDING 2: GREEN IT BUDGETS RISING

Companies are willing to spend more today than in the past to
implement green technology. Séwenpercent of respondents
predicted an increas&iiaen I'budgets over the next 12 months.

With a median IT budget of $90 millioA milib@, and a median
reported 16 to 20 percent of that budget being spent on electricity fo
data centers, the typical company is spending somewhere between
million and $20 million dollars a year on data center electricity. It m
sense then, theompanies would be willing to increase budgets for
Green [ Tif with that expenditure comes an expectation of lower powe
bills.
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FI N DI N G 3: IT WI LLI NG TO PAY Q10: How important d9 you think an I‘I" produ'cf's

energy efficiency will be in your purchasing decisions
over the next 12 months?

PREMIUM FOR GREEN EQUIPMENT . am s e am

AsGreen I'and energy efficiency have become important, companlle's' —
are reporting a willingness to pay extra for products that are energy. _

efficient.

When asked how i mportant a productos energy effi
purchasing decisions over the next 12 months, 91 percent said-it-wa

important/very important. Onlyeocenp believed that it would be

unimportant.

Energy efficiency is valuable to companiemuSpdicent of

companies said that they would pay at least 10 percent more for a gR{Buia you be willing to pay more for a more
energy efficigmtoduct of equivalent functionality. One thibgwould energy efficient product of equivalent functionality?
willing to pay at least 20 percent more.

Additionally, 92 percent of companies said they were —
somewhat/significantly interested in purchasing energy eff|C|ent —

hardware, followed blaying out the data center for more effective
cooling and energy eonption (84 percent) and exploring alternative - [

ways to generate power, such as solar/wind (70 percent). -

SRR— - -
- 4

Yes, 50 percent or more

8 ’ symantec.



